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      The Newsletter for Marshall University                                   May 27, 2020 
 
 
Marshall takes Green and White Day online 
Prospective students who didn’t get the 
opportunity to visit the Huntington campus this 
spring for a Green and White Day open house 
event now have the chance to do so virtually at 
their convenience, at www.marshall.edu/tour. 
 
When COVID-19 forced colleges to temporarily 
suspend visits for high school students set to 
make their decision regarding which college to 
attend, Marshall University went to work making 
the information-filled Green and White Day Open 
House available online. 
 
Highlighting the Spring 2020 Virtual Green and 
White Day is a tour of campus from a unique perspective. President Gilbert recently went on a bike ride 
with a GoPro and showed prospective students a firsthand view of parts of Huntington and the Marshall 
Huntington campus. Gilbert said he wanted to give future Sons and Daughters of Marshall a different 
view of the campus voted most beautiful in the state. 
 
"The current situation has forced all of us to become a bit more adaptive and creative in how colleges and 
universities operate," Gilbert said. "Cycling is one of my favorite hobbies and I was quite excited to 
provide this slightly different tour for our prospective students." 
 
The tour of campus is just part of the Virtual Green and White Day. The presidential bike ride can also be 
found on the Marshall University YouTube channel HerdVideo, or the Marshall Facebook page. 
 
Each academic program is highlighted on the Green and White Day site, including a four-year plan of 
courses and career paths for each major. The admissions process is also highlighted by the dean of 
admissions and enrollment services, while an associate director for the office of Student Financial 
Assistance outlines how to pay for a Marshall education including the available scholarship opportunities. 
 
Also included is tour of campus with Admissions staff, where they answer 73 informative and 
entertaining questions about what makes Marshall and the campus so special. For more information on 





Office of Purchasing issues year-end closeout reminder 
As we are fast approaching the start of the new fiscal year, here are a few reminders to ensure your state-
funded purchases remain compliant with Marshall University’s Purchasing Guidelines and to ensure 
subsequent payment will be made by the West Virginia State Auditor’s Office. 
 
1. All BOG48 and BOG48HR Agreement forms must be signed by the Vendor, the requestor, and 
the authorized buyer or Purchasing Director before the service start date. The completion date of 
the requisition and/or purchase order is not as relevant as the date on which a contract has been 
signed by all the necessary parties. The execution date on the agreement form will determine 
whether the order will be paid. No after-the-fact agreements will be accepted. 
2. A Vendor’s agreement, (one that is not issued on a BOG48 or BOG48HR form), must be signed 
by the Vendor prior to the service start date. The agreement must be signed by all necessary 
parties and dated prior to the service start date. Please ensure that the Vendor has included a start 
date in the agreement 
3. All work orders, estimates, quotes, proposals, etc., regardless of the dollar value, must be signed 
and dated by the Vendor, and include the Vendor’s signatory’s title. The requestor may sign and 
date the quotation to affirm approval before sending to the Office of Purchasing. Do not send the 
signed quotation to the Vendor. 
4. Please consider issuance of blanket purchase orders to Vendors that are repeatedly used for 
emergency repairs, labor, and/or services. These types of orders are for low dollar amounts, 
normally under $1,000. 
5. Please note, in case of an emergency, email the Purchasing Director (negley4@marshall.edu) 
along with your assigned buyer. Include the reason for the emergency by explaining what caused 
the emergency. Explain the financial, operational, or property damage that will occur if needs are 
not satisfied immediately, and the reason why the need could not have been anticipated. 
6. Many maintenance contracts do not include the actual cost of parts but contain a paragraph 
stating that the cost for parts will be invoiced; please add a lump sum estimate for the cost of 
parts on the requisition. The estimate could be derived from former years’ average. 
7. The lease or purchase of copiers has unique requirements. Enter a requisition for the Service 
Agreement and cost of supplies for Department copier(s). Determine whether the copier is leased 
or purchased. Contact Bre Salyers, (salyers44@marshall.edu or ext. 68853), with questions 
concerning copier requisitions. 
8. If you have a perpetual software/license/subscription an agreement that is not established as a 
multi-year contract but is invoiced yearly, have the Vendor submit a signed letter agreeing to 
renew against the original terms and conditions for quicker processing. The Vendor must identify 
the original terms and conditions by the date and title of the document. 
9. Open-end contracts with renewal clauses require a mutual agreement between the University and 
the Vendor to renew. The Office of Purchasing requires written affirmation from both the Vendor 
and the Department. The Department’s affirmation can be submitted by email to the Office of 
Purchasing and then a prepared form letter is released to the Vendor by the Office of Purchasing. 
This documentation must be prepared at least thirty (30) to sixty (60) days prior to expiration of 
contract. A requisition to encumber funds for services is prepared in the current fiscal year. 
Reference the contract #, change order# and pricing page number for the fixed price in the 
corresponding item text field. Do not use Document Text. 
10. Multi-year agreements have the start and end dates written in the contract. Prepare a requisition 
for the current fiscal year, (unless funds are already encumbered for all years). Reference the 
agreement number in the last item text field. Historically an abbreviated version of the previous 
purchase order number with a sequential alphabet becomes the current year’s purchase order 
number. 
11. New Bids on Expiring Contracts should be released as soon as the need is determined. Review 
usage and change terms as required. Do not carry forward old terms, conditions or services that 
are no longer relevant. The Office of Purchasing is available to assist the Department in the 
contract draft, but the Department should clearly define its service/item requirements. 
12. Unused orders with remaining balances are closed out manually. The Department must verify that 
the services have not been rendered. Identify the item, line amount and account line amounts on 
your request to Purchasing to cancel the remaining balance. Submit the detailed request to your 




Marshall gives info on personal protective equipment for 
return to workplace 
As the university begins the return-to-workplace process, many departments have asked questions about 
acquiring the appropriate personal protective equipment for their faculty and staff members. 
 
The university is working to acquire masks to be given to employees as they return to work. Five 
disposable masks per employee will come in a return-to-workplace kit, which will also include hand 
sanitizer. Two additional reusable cloth masks will be provided to employees once the order arrives. 
While employees will be provided with these masks, they are also encouraged to bring personal masks to 
work if they so desire. 
 
Since the university will be purchasing these items centrally or receiving them through the West Virginia 





‘Human Trafficking Awareness and Response Training’ 
webinar to be offered 
Marshall’s Center for Excellence for Recovery and the National Human Trafficking Training Technical 
Assistance Center will offer a webinar this week on human trafficking. 
 
Titled "Human Trafficking Awareness and Response Training," the training will examine the scope of 
human trafficking from a public health lens. Marissa Castellanos, program director of the Bakhita 
Empowerment Initiative, will outline the connections of human trafficking with substance use and the 
opioid crisis, and how populations in rural areas experience heightened vulnerability. 
 
The Adobe Connect webinar is scheduled for Thursday, May 28, from 10 a.m. to noon. Participants can 
register by visiting http://adobe.ly/2XAHa6i. 
 
The training by Castellanos will help participants to develop an understanding of the different types of 
trafficking and identify possible indicators. They should also be able to examine risk factors to understand 
the intersection between substance use and trafficking, specifically in rural areas. 
 
The training is sponsored by Marshall’s Wellness Center and Women and Gender Center; Branches 
Domestic Violence Shelter, The Center: Youth Opportunity Hub, and Harmony House. For more 
information contact Keigan Aabel-Brown by e-mail at aabelbrown@marshall.edu. 
 
 
School of Pharmacy plans drive-thru food collection for 
community 
The School of Pharmacy and the Fairfield Community Development Corporation are hosting a drive-thru 
food collection Friday, May 29, for the Facing Hunger FoodBank. Between noon and 5 p.m., donors may 
enter the Charleston Avenue side of the Stephen J. Kopp Hall back parking lot and exit via 11th Avenue. 
Non-perishable food items and cash will be accepted. 
 
“We are always glad to step up and help our community," said Dr. Gayle A. Brazeau, dean of the School 
of Pharmacy. "The COVID-19 pandemic has been taxing on all of us, but it has especially strained social 
services such as community food banks. We are excited to partner with the Fairfield Community 
Development Corporation for this food drive." 
 
Brazeau said School of Pharmacy faculty and staff are volunteering to work the food drive. 
Facing Hunger Foodbank is a private, non-profit, charitable organization founded in 1983. Its Tri-State 





Please join Intuit and Marshall University’s Center for Entrepreneurship and Business Innovation 
(iCenter) at 1 p.m. EST Friday, May 29 via Zoom for our first co-hosted Virtual Prosperity Pop Up hosted 
by Marshall alums and Intuit team members Brad D. Smith and Mya Linden, and Marshall student Kelly 
Leonard. Keep a lookout in your inbox the day before the event for the Zoom link exclusively provided to 
Marshall faculty, staff and students. 
 
What is a Virtual Prosperity Pop Up? 
 
Intuit hosts Prosperity Pop Ups at their Silicon Valley campus, where their small business customers 
come to campus to share their stories and sell their products to Intuit employees. When COVID-19 hit, 
Linden and her team innovated the Virtual Prosperity Pop Up. The virtual platform allows small 
businesses to not only share their stories of innovation locally, but across all of Intuit’s campuses around 
the world. In partnering with the iCenter, Intuit will now be able to share stories of local entrepreneurs in 








School of Medicine moves student pipeline programs online 
With continued social distancing measures in place, the Joan C. Edwards School of Medicine will host its 
summer pipeline programs for high school and college students online this year. In lieu of traditional on-
campus residential experiences, the School of Medicine will use online platforms to engage participants 
in experiential learning that helps them prepare for application to medical school. 
 
"Although some elements of a truly immersive experience cannot be replicated virtually, the most 
meaningful components of these programs that help guide students as they make important career 
decisions remain," said Shelvy L. Campbell-Monroe, Ph.D., associate dean for diversity and inclusion at 
the schools of medicine and pharmacy. 
 
The Health Care Pathways Initiative (HCPI) will run June 8 through July 3, 9 a.m. to 6 p.m. It gives 
high school students from West Virginia, Ohio and Kentucky a glimpse into the care setting and structure 
of STEM workplaces, including those in science, research, health care, pharmacy, nursing health 
informatics and engineering. Registration for HCPI is now closed. Learn more 
at jcesom.marshall.edu/diversity. 
 
HCPI is funded by the Army Educational Outreach Program (UNITE), a Walgreens Diversity Grant, 
Marshall Health and the Schools of Medicine and Pharmacy. 
 
Project PREMED will be held July 23 and 24. This program offers an opportunity for undergraduate 
ethnic minority students to explore medical school as a career path. Students also gain insights into the 
processes and preparation required for applying to and attending medical school. Apply now through June 
5 at jcesom.marshall.edu/diversity. 
 
A Virtual Summer Academy will be held June 8 from 9 a.m. to 3 p.m. for undergraduate students who 
aspire to become physicians. Topics include interviewing skills, maximizing study skills, admissions tips 
from admission committee members and staff, and advice from current medical students. The one-day 
academy is open to West Virginia residents and out-of-state students currently enrolled in a West Virginia 
public or private accredited college or university. Students must have completed at least 30 college credit 
hours in order to participate. Register now through June 1 at crh.marshall.edu. 
 
"We have taken the sessions identified as most valuable by participants of past summer academies and are 
making them available virtually," said Jennifer T. Plymale, associate dean for admissions and director of 
the Robert C. Byrd Center for Rural Health. 
 
There is no cost to participate in any of these programs. For more information, please contact Campbell 
by phone at 304-691-1607 or by e-mail at campbels@marshall.edu,  or Amber Vance by phone at 304-












School of Medicine researchers explore new surgery 
technology resulting in fewer incisions 
Through the use of a newly developed needle 
arthroscope, incisionless and single-incision 
surgical procedures are possible for repairing 
certain types of knee and shoulder injuries, 
suggests a series of Marshall University studies 
published in Arthroscopy Techniques, a 
companion to Arthroscopy: The Journal of 
Arthroscopic and Related Surgery. 
 
Arthroscopy is a procedure used to diagnose 
and treat joint problems through the use of an 
arthroscope, a narrow tube with a fiber-optic 
camera attached. A surgeon inserts this tube 
through a small incision to gather images and 
determine next steps. Repairs can sometimes be made during the procedure. 
Similar to traditional arthroscopes, the 
NanoScope needle arthroscopy system, 
developed by Arthrex, is both diagnostic 
and therapeutic. In the Arthroscopy 
Techniques articles, Chad D. Lavender, 
M.D., lead author and assistant professor 
of orthopaedic surgery at the Marshall 
University Joan C. Edwards School of 
Medicine, and his team used the 
NanoScope to perform three types of 
repair procedures. Two procedures were 
in the shoulder—a single-incision rotator 
cuff and a single-incision anterior labrum 
repair—and one was in the knee—an 
incisionless partial medial 
meniscectomy. 
 
When compared to traditional arthroscopies, key differences were found. The 1.9 mm NanoScope may 
allow for fewer to no incisions, possibly result in decreased loss of and need for fluid, less swelling and 
pain and decreased risk of wound infection. However, viewing angles were found to be more limited, 
meaning the use of a traditional arthroscope may be needed during certain procedures. 
 
"We have yet to fully realize the full potential of the NanoScope as its small size and function make it a 
prime candidate for other procedures," Lavender said. "Future studies will explore these possibilities." 
 
To date, Lavender and his team have successfully completed more than 15 NanoScope procedures. 
Patients have reported less pain as well as earlier recovery and return to function. 
 
Additional team members include Dana Lycans, M.D., assistant professor of orthopaedic surgery at the 
school of medicine, and orthopaedic residents Syed Ali Sina Adil, M.D., Galen Berdis, M.D., Adam 
Kopiec, M.D., Ardalan Sayan, M.D. and Thomas Schmicker, M.D. 
 
For questions about the procedure or to schedule a consultation, call Marshall Orthopaedics in Teays 
Valley at 304-691-6710. 
 
To read the articles in their entirety, please visit: 
 
• Nanoscopic Single-Incision Anterior Labrum Repair: https://doi.org/10.1016/j.eats.2019.10.010 
• Incisionless Partial Medial Meniscectomy: https://doi.org/10.1016/j.eats.2019.11.003 




Photos: (Above) Dr. Chad Lavender holds the NanoScope and regular arthroscope side by side to show 
how they vary in size. *(Below) Due to the small size of a nanoscopic procedure incision, patients will 





Staff Achievement – Dr. Catherine Bailey and Dr. Andrew 
Nelson 
Dr. Catherine Bailey (left) and Dr. Andrew 
Nelson of the West Virginia Autism Training 
Center recently partnered with Kidsens Connect 
and the Ananya School in Hyderabad, India, to 
present the international webinar, "Managing 
Difficult Behaviours at Home." Nearly 180 
parents, teachers, and mental health professionals 







University issues Return to Workplace Guide 
 
The updated Return–to–Workplace Guide is now available to all employees as 
a downloadable PDF. The guide also is posted on the university’s website 
at www.marshall.edu/coronavirus. 
 
We encourage you to review the guide carefully, as it contains specific instructions regarding face 
masks, physical distancing, disinfecting procedures, etc. 
 






Travel Office issues update 
Dear Marshall Faculty and Staff, 
In an e-mail on April 27, President Gilbert advised the campus community of the budget challenges we 
are facing for the fiscal year that begins July 1. One of the actions he announced was a hold on all State-
funded travel for up to one year. I want to share some information about what this means for our campus 
community. 
As you are aware, by order of Governor Justice, all university-sponsored out-of-state travel has been 
prohibited since March 12. His order suspended both domestic and international travel until further 
notice. That order has not been lifted and all travel, regardless of the source of funds, is still prohibited for 
the safety of our faculty and staff. We will continue to follow the direction set forth by the governor 
regarding when the current State travel ban will be lifted. 
Once the governor lifts the State travel ban, the only Marshall University travel that will be 
permitted is that funded through non-State accounts, such as those at the Marshall University 
Research Corporation (MURC) or the Marshall University Foundation. Exceptions may be made for 
some student recruitment travel, and must be approved in advance by the requestor’s dean or vice 
president. This practice will continue until further notice and may extend up to one year. 
In addition, going forward, all university-related travel by State employees must be processed 
through the Travel Office, regardless of the funding source. This process change will allow us to better 
monitor travel spending and take advantage of discounts available through our office. Inco and Quinlin 
awards provided for members of the faculty through Faculty Senate may continue to be used for travel 
with the appropriate approvals. 
We understand that during these unprecedented times our faculty and staff need the opportunities for 
training and development, presentations and research that many conferences provide. Many conferences 
are now providing online options that provide a safe option for our employees. Registering for a virtual 
conference with a registration fee of more than $300 will need approval in advance by the 
requestor’s dean or vice president. The provost has allowed faculty members to request a one-year 
extension of their tenure and promotion date to ease the effects of these travel restrictions. 
Thank you, 
Miriah Young 














Public relations academic program earns eight Public 
Relations Society of America professional awards 
Marshall University’s public relations academic program earned eight awards—including top honors for 
campaigns—at the Public Relations Society of America (PRSA)-River Cities chapter’s Tribus Awards 
ceremony held May 19 via Zoom. 
 
The student groups from two sections of JMC 439/539—Public Relations Campaign Management—at 
Marshall during the spring 2018 semester earned the professional honors thanks to their strategic 
communications work for three local nonprofit organizations—the Ronald McDonald House of 
Huntington, River Valley Child Development Services and the Public Relations Student Society of 
America chapter at Marshall University. 
 
Dr. Terry L. Hapney Jr., professor of public relations at Marshall and instructor for the two classes, said 
the awards are indicative of the "high-quality work" his students completed that semester. 
 
"Their efforts in researching, planning, implementing and evaluating strategic communications campaigns 
for three very worthy nonprofit organizations in our local community increased awareness and much-
needed funding for the nonprofits," Hapney said. "Now those efforts attained the icing on the cake 
through these awards that recognize excellence. I could not be any more proud of my former students than 
I am at this moment." 
 
The Houston, Texas, chapter of PRSA did the judging for this year’s second-annual PRSA-River Cities 
Tribus Awards program. The students, now Marshall alumni, and the awards they earned are: 
 
• Campaign for PRSSA-MU, conducted by Gretchen Kalar, Abbi Pritchard, Zach Stevens, Chelsey 
Stanley and Kyle Camacho: 
o Best of Campaigns Award, the top award among all campaigns in the entire awards 
program; and 
o First-Place Tribus Award for "Events and Observances Campaign—More Than Seven 
Days." 
• Campaign for River Valley Child Development Services, conducted by Rebecca Turnbull, Noah 
Gillispie, Sadie Helmick, Franklin Norton and Krislyn Holden: 
o First-Place Tribus Award for "Integrated Communications Campaign"; 
o First-Place Tribus Award for "Tactics: Full-Length Video/Commercial"; 
o Honorable Mention for "Tactics: Poster"; 
o Honorable Mention for "Tactics: Radio News Release"; and 
o Honorable Mention for "Tactics: Social Media." 
• Campaign for the Ronald McDonald House of Huntington, conducted by Ginny Blake, James 
Hoyle, Lillie Bodie, Rachel Riddle and Patrick O’Leary: 
o Honorable Mention for "Community Relations Campaign." 
Hapney said in the manner in which PRSA awards programs are organized, campaigns and tactics must 
reach a certain threshold, points-wise, to earn either an honorable mention or first-place award. 
 
"During my long tenure as a member of PRSA, there have been instances—at the state, regional, and 
national levels—when there are no winners in certain categories because entries do not reach the 
honorable mention or first-place levels," Hapney said. "In addition, PRSA is the premier, national, 
professional and scholarly organization for our discipline. Awards entries come from professionals 
working in corporate, nonprofit, and agency organizations throughout the region. Those factors make 
these awards that much more meaningful for my students and me." 
 
Students in Hapney’s campaign management capstone course research, plan, execute and evaluate 
campaigns to help local nonprofit organizations attain their goals through "time-based, measurable 
objectives," he said. During the past 12 years, those efforts have raised "immense" awareness and more 
than $100,000 for nonprofit organizations in the Tri-State area. 
 
Kalar, a 2018 alumna of the Marshall public relations academic program and currently the public 
information specialist for the Myrtle Beach Police Department, thanked the PRSA-River Cities chapter 
for recognizing her student team’s efforts to revitalize PRSSA-MU. 
 
"I know our group, along with all others, worked tirelessly throughout the spring and fall semesters," she 
said. "I am so proud of our group and all groups involved. I am so honored to accept this award along 
with my team members. I, along with others, am now working in our field and putting our skills to the test 
just as we did throughout our campaign." 
 
O’Leary, a 2018 Marshall sport management graduate and current sports information assistant with the 
Marshall sports information department, said he has "such fond memories" from that class. As a student 
with a PR minor, O’Leary was not required to take the course, but said he is "very thankful Dr. Hapney 
reached out and offered for me to take it." 
 
"I’m honored that our campaign group was recognized for the hard work we placed into assisting the 
Ronald McDonald House of Huntington," he said. "It was an incredibly rewarding experience to have 
helped the organization, which truly makes such a positive difference in the lives of those who benefit 
from its incredible work. The long hours we spent executing the campaign, in addition to other courses at 
Marshall and extracurricular work, were worth it. While we did not do it for the recognition, I’m thankful 
for the honor." 
 
Turnbull, a 2018 alumna of the Marshall PR program and current law student at The Ohio State 
University, served as the student director for the River Valley Child Development Services campaign. She 
said these awards were the "peak of the PR work we had done to end our senior year at Marshall 
University." She said PR professionals often operate in the shadows of important community events. 
 
"So the PRSA-River Cities awards are a great way to bring that work to light," Turnbull said. "For my 
campaign team, our goal was to engage with the most diverse range of PR opportunities as possible; we 
had a fantastic time serving a worthy cause. Behind it all stood the smiling, energetic children at River 
Valley’s afterschool program at Guyandotte Elementary for whom we were able to raise about $6,000. 
Receiving PRSA awards for our campaign absolutely reaffirmed the value of the tireless work we did for 
the children of RVCDS." 
 
According to the U.S. Bureau of Labor Statistics, the occupational outlook for public relations shows an 8 
percent growth rate, which is faster than average. This means the industry will see jobs added through at 
least 2028—currently, the end of the government agency’s projection. The average pay for public 
relations and fundraising managers is $116,180 per year and $61,150 per year for public relations 
specialists. For more information about Marshall’s public relations academic program, including 







The next regular issue of We Are...Marshall will be distributed June 3, 2020. Please send 
items for consideration to WAMnewsletter@marshall.edu by 5 p.m. Monday, June 1, 2020. 
 
To read the content of this newsletter online, please click on the following link: 
www.marshall.edu/wamnewsletter/May-27-2020. 
